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Theorizing Fandom: Fans, Subculture, and Identity. (1998). C. Harris & A. Alexander (Eds.). Cresskill, NJ:
Hampton Press.



BOOK CHAPTERS

Alexander, A. (2008). “Media and the Family” in B. J. Wilson and S. L. Calvert (Eds), Handbook of Children,
Media, and Development, Blackwell, pp. 234-258.

Harris, C & Alexander, A. (2008). “A Return of the "Real?" Discussions with Children Ages 5 to 13 about the
Contemporary Hero” In S. Drucker and G. Gumpert (Eds.) Heroes in a Global World. Hampton Press, 221-242.

Alexander, A. & Hoerrner, K. (2007). “How does the U.S. Government Regulate Children’s Media” in S.
Mazzarella (Ed), 20 Questions about Youth and the Media, Peter Lang. 29-44.

Alison Alexander and James Owers (2006). The Economics of Children's Television). in A. Bryant (Ed.), The
Children's Television Community. Erlbaum, pp. 57-74.

Alexander, A., Kang, Seok, & Kim, Yeora (2006). Cyberkids: The Influence of Mediation and Motivation on
Children's Use of and Attitudes Toward the Internet. In Family Communication Sourcebook. (Eds.) Lynn Turner
and Richard West. Sage, 2006, pp.315-334.

Alexander, A. & Hoerrner, K. (2006) Children’s Advertising. Social Issues in America: An Encyclopedia.
Sharpe Inc.

Hollifield, C.A., Alexander, A., & Owers, J. (2003). The International Perspective: The Situation and Trends of the
Media Economy in the U.S. In Altmeppen, K.D., and Karmasin, M. (Eds.),_ Medien und _konomie: Grundlagen der
MedienAfkonomie: Soziologie, Kultur, Politik, Philosophie, International, Geschicte, Technik, Journalistik (Media
and Economics: Foundations of Media Economics: Sociology, Culture, Politics, Philosophy, International, History,
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"The Quixatic Quest for Civility: Patterns of Interaction Between the New Christian Right and Secular Humanists,"
Pearce, Littlejohn & Alexander. In J. Hadden & A. Shupe (Eds.), Secularization and Fundamentalism
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"Initial Interaction in Two Cultures,”" A. Alexander, V. Cronen, K. Kang, B. Tsou & B. Banks, Communication
Quarterly, Vol 34, #1 (Winter 86), 68-78.
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Review of Ethics, Morality and the Media. Journal of Applied Communication, Vol. 10, #2 (Fall 1982), pp. 168-
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