
Director of Undergraduate Services: Brittney Minor, brittney@uga.edu

Double Dawgs Advisor: Helen Mahany, hmahany@uga.edu

Prospective Student Advisor: Marcella Genut, gradyprospective@uga.edu

UGA Writing Center, writingcenter@uga.edu
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Deadline for All Admissions:

5 PM on the Friday of the Second 
Week of Classes Fall and Spring 
Semester

Last appointment time in the UGA 
Testing Center is 3:30 p.m.

grady.uga.edu



Admissions Requirements 
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Eligibility

 Completion of core Areas I-V  

 2.8 overall GPA & 2.0 cumulative 
(UGA) GPA

Application

Online application (major choices)

 Statement of Interest

grady.uga.edu
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Admissions Details

• Our admissions process is based on:
• Your grades in Areas I, IV, & V (75%)

• We select the best grades in each area to calculate your 
application GPA!

• Your Statement of Interest score (25%)

• Applicants will be informed of admissions decisions about 
a month after the deadline.

• Admissions notifications will be sent to your UGA e-mail 
address, with instructions for confirming your major.

grady.uga.edu
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Areas of the Core
We utilize areas I, IV and V to generate your application GPA.

grady.uga.edu



Majors
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Four Semester Plan of Study
• All Grady majors are FOUR SEMESTER PROGRAMS, not including the 

semester you’re admitted or summers. 

• Students will graduate two years after their application semester. For 

example, if you apply in Fall 2022 you will graduate in Fall 2024. There are 

no exceptions to this timeline.

• Studying abroad during the Fall or Spring term may mean you will need 

more than four semesters.

• Studying abroad? Let us know.

grady.uga.edu
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Carefully consider your choice of major

Be open to more than one major!

• Journalism

• Advertising

• Public Relations*

• Entertainment & Media Studies*

* Can only be listed as first choice on your application

grady.uga.edu



Statement of Interest Information
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• Statements of Interest are written in the UGA Testing Center

• You are not permitted to bring notes into the appointment.

• 90 minutes maximum

• Computer (recommended) or handwritten

• You must have an appointment to write your SOI on a computer

Schedule an appointment online at testing.uga.edu
• Appointment must be scheduled by 4 p.m. the previous day.

• Open weekdays except on UGA holidays

• Need to alter your appointment? Call the Testing Center: 706-542-3183

• Cost is $30

grady.uga.edu
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Computer: Limited to 2 typed pages, double-

spaced. Use 12-point Times New Roman font. Do 

not alter the settings of the Word document you’re 

given!

Handwritten: Not preferred.

Have your ID available!

grady.uga.edu
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Instructions:
Please use the space provided to write a statement of your interests, ambitions 

and/or experiences relevant to study at Grady College and a career in 

journalism and mass communication. You may focus on a specific major or on 

an issue in journalism and mass communication that interests you. The 

important thing is to showcase your passion, your promise and your credibility. 

Your statement should be distinctive and compelling. It should also be readable! 

The sky is the limit on how you develop your statement. Use it to represent you 

at your best. You may write up to two pages. Best of luck!

grady.uga.edu



What should you write about?

Interest | Investment | Distinction
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Content: Interest 

• Why do you want to be in Grady?

• Tell us about your interests and passions.

• What is important to you?

• What excites you?

grady.uga.edu
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Content: Interest 

• What are your goals?

• What are your dreams and ambitions?

• Tell us about your dream job.

• How will Grady help you achieve your goals?

• What courses are you most excited to take in your major 

and why?

grady.uga.edu
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Content: Investment

• What relevant experience do you have?

• Have you had an internship or have you shadowed 

someone?

• Have you been a part of a student organization?

• How have you already invested your time?

grady.uga.edu
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Content: Investment

• Are you committed?

• Do you know what you’re getting into?

• What are some experiences that you’ve had that piqued 

your interest in these areas?

• If you don’t have experience, what experience do you 

hope to have?

grady.uga.edu



19

Content: Distinction

• What makes you different? How are you distinct?

• What makes you the way you are today?

• Are you comfortable talking to people from many of 

different backgrounds?

• How can you bring a diverse perspective to Grady?

grady.uga.edu
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Make sure your statement offers a 

sense of who you are and what you 

want to accomplish.

grady.uga.edu



Tips from the Writing Center
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• Use concrete examples

• Introduce yourself as a person

• Explain why you are a good fit for 

the major

• Explain why you would benefit 

Grady

• Consider your audience

• Explore Grady’s website

• Explore the UGA Bulletin major 

requirements

• Write about your first choice 

major.

• Use generic phrases

• Repeat information from 

application

• Try to cover too much information

• Forget to discuss future goals

• Include information that might 

hurt you and isn’t required

• Try to suck up

• Try to cover both majors in one 

statement.

DO DON’T
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Steps to a Great Statement

1.Brainstorm/Marinate/Talk 
2.Freewrite in response to several questions
3.Find your best first sentence
4.Create several drafts
5.Review your work on your own
6.Find a second and third reader for more 

help revising and editing
7.Make an appointment with the Writing 

Center!
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(A little too) Common Starts
“I am applying to be an Entertainment and Media Studies major in the Grady 

College of Journalism and Mass Communication because I believe the courses 

offered will challenge me and help me prepare for a successful career as a 

filmmaker.” 

“I am honored to apply to the Grady College of Journalism and Mass 

Communication as a PR major. Ever since I was a small child, I have loved 

writing, and I know that this passion will make me an excellent public relations 

professional.”
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Aim for a Unique Start
“During high school, I loved playing the tuba in my high school’s marching 

band, but I dreaded every spring when I would have to participate in the annual 

fundraiser. Lugging around suitcases of candy bars was an embarrassing 

hassle. However, my attitude changed when I realized I could use my creativity 

and talent to push product. After speaking with the manager of my local 

GameStop, I stood outside the doors playing the theme to Super Mario

Brothers, Zelda, and Tetris whenever customers arrived. Within a few hours, I 

had sold all my candy bars and made a few new friends. My creative talents 

and people skills make me an excellent candidate for the Grady College 

Advertising major.”
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Aim for a Unique Start
“Growing up, I spent a lot of time in my mother’s bakery. Though I think Mom 

most enjoyed sharing her recipes with me, what I will always remember is 

watching her interact with both customers and employees, all of them 

respecting her a great deal. Just watching my mother taught me a lot about 

good leadership, but I know that a successful business owner must posses 

more than good people skills—you must be a good communicator. Accordingly, 

I aim to obtain a degree in Public Relations from Grady so I may hone my 

natural communication skills.”
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Questions to Get You Started

• What meaning have you drawn from your Grady courses 

so far? How do they influence your major choice? 

• What aspect of your major course of study attracts you? 

• What goals have you set yourself professionally? How is 

a Grady degree going to help you attain these goals? 

• Why is Grady the place for you? 

• What professional experience do you already have? 

• What will make someone say, “Yes, let’s pick this 

student?” 

• Is there anything special/interesting about you that would 

help you stand out? 
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Reviewing Your Statement

• Take a break after composing

• Look for claims requiring evidence

• Make sure everything is doing some kind of work

• Read your work aloud 

• Read on a different medium 
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Tips for Timed Writing

• Plan ahead - before your appointment, make an outline of 

the main points you want to cover, and the examples you 

want to use for each.

• Don’t try to memorize your statement word for word.

• Stay calm.

• Give yourself time to read over your writing; even though 

this is timed, you should strive to avoid typos and 

grammar mistakes.

• Practice writing in a timed environment.



30

How do I schedule an appointment with 
the Writing Center?

Register online at UGA.MyWCOnline.com
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NOT AVAILABLE!
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AVAILABLE!
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Types of Appointments
• Face to Face – you meet one on one with a consultant, in person.

• Park Hall 66

• MLC 370

• Science Library 201

• Main Library 620a

• Brumby Hall Rotunda

• Available M-F, 9:00 AM-5:00 PM

• Feedback via Email – you upload your draft to the appointment form, a 

consultant comments on it for 45 minutes, then sends it back to you. You do 

not meet with the consultant at all.

• Available M-F, 9:00 AM-5:00 PM, plus some evenings and weekends

• Meet in Real Time – you meet one on one with a consultant, online via the 

Writing Center website. 

• Available M-F, 9:00 AM-5:00 PM, plus some evenings and weekends
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If scheduling 

an online 

appointment, 

choose your 

appointment 

type when you 

schedule your 

appointment!
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This 

information 

helps us learn 

more about 

our clients
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Tell us as much 

as you can 

about your 

writing project –

it helps our 

consultants 

prepare!
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Remember to 

upload your 

work when you 

schedule your 

appointment
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How can I get the most out of my appointment?

• Provide as much information as you can in the 

appointment form.

• Be prepared to work WITH your writing consultant.

• Make sure you schedule your appointment with enough 

time to revise your work before your deadline.

• Understand that writing is a process, not an event!
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Important Writing Center Policies

• Writing consultants can’t proofread or copy edit your work 

for you, but they can work with you to increase your 

confidence with editing your own work.

• All students are welcome to make up to (and no more 

than) two appointments each week. Plan ahead!

• Appointments are released two weeks in advance.

• All appointments are 45 minutes in length this semester.

• If you schedule a feedback via email appointment, please 

remember to upload your work ahead of time!
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Finding a Second (or Third…) Reader

Statement of Interest drop-in 

reviews are offered!



Scoring Criteria
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1. Content and Credibility (10 points)
• An effective statement communicates a distinctive and compelling interest in 

a major, career, or the field of journalism and mass communication more 

broadly.

• Shows credible investment in major, goals, or field and/or shows relevant 

professional experience.

• Content is trustworthy: experiences and facts are discussed in detail and 

their significance is articulated.

grady.uga.edu
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2. Execution/Style (10 points)

• Statement displays overall organization, structure, and style that 

demonstrate competence in written communication.

• Risks in approach or style do not undercut credibility or effectiveness.

• Uses competent, readable sentences that are clear, interesting, detail-driven, 

and concrete rather than abstract.

• Sentence-level issues don’t undercut or interfere with the message.

• Statements of Interest are not evaluated on grammar or spelling specifically 

as long as the errors aren’t so pervasive that they interfere with the 

message’s clarity or effectiveness.

grady.uga.edu
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3. Overall Effectiveness (5 points)
The statement of interest should:

• Show your promise for study and work in journalism and mass 

communication.

• Demonstrate your ability to communicate interests and ambitions 

persuasively.

• Represent an effective piece of communication. 

grady.uga.edu



Additional Information 
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Technology Requirements

Journalism Requirement:

http://grady.uga.edu/Journalism/laptop

1st semester:  Laptop

2nd semester:  Still Camera, Video Camera

EMST Recommendation: 

http://grady.uga.edu/emst-laptop/

Laptop

grady.uga.edu
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Intro Classes

If possible, take the intro class for your first-choice 

(and maybe second-choice) major:

• ADPR 3100 Principles of Advertising

• ADPR 3850 Public Relations

• JOUR 3030 Media, News, and Consumers

• EMST 3010 Media Entertainment & Popular Culture

• JRLC 1001 Career Explorations (1 hour)

grady.uga.edu



Questions?
Best of Luck!!!


